Public Perceptions of Campaign Spending Limits:
Findings from a Survey of 400 Registered Voters in
the City of Albuquerque, New Mexico

Ex.a



NVRI/98fre1-f FINAL WEIGHTED FREQUENCIES Interviews: 400
Albuquerque, NM August 1998

Hello. My name is and I'm calling from . We are conducting a public opinion
survey and | would like to ask you some questions. We are not selling anything, and | won't ask you for a
contribution or donation.

Could | please speak with the (MALE/FEMALE) in your household, 18 years or older, who celebrated a
birthday most recently?

1 First, are you registered to vote at this address?
Y= OGSO T PP P 100
T10 i ersstnersisessernssessenorastassesarontssssisnsessrassssssannasesnesatisses TERMINATE
(dON't KNOW) c.eerercririrencsinsnessesiasinssssasnsssansesensancseens TERMINATE

Mal€..... e 47
Female...... e 53
2 Are you a resident of the city of Albuquerque?
PES . .oueeuetetenet sttt 100
D10, meeeeesereesserssnesssnnresnressesosssnsessasensssnnsesssssanasaraassssss TERMINATE
(AOME KNOW) ettt s 0
3. Many people didn’t get a chance to vote in the election for Mayor of Albuquerque in 1997. How

about you -- were you able to vote, or for some reason did you not get a chance to vote?

QAN E VO coveveeeeeeeeeeeeivireeieeeee 13
(dONTKNOW) vovvccrercsceeeeese e 3
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There are many different ways that voters get information about candidates during election campaigns. |
am going to read you some different sources of information for voters during LOCAL election campaigns,
such as elections for Mayor or City Council. For each one, please tell me how important a source of
information that is for YOU when deciding how to vote in Albuquerque LOCAL elections: very important,
somewhat important, not very important, or not at all important.

[PROMPT AFTER EACH:] Is that source of information very important, somewhat important, not very
important, or not at all important to you in deciding how to vote in Albuquerque LOCAL elections?

ROTATE Q4 - Q11 very smwht not verynot at all DK/
impt impt impt impt refused

4. Seeing the candidatesinperson ... 31 32 22 15 0
5. Materials that come by mail..........ccoeueuen. eertrreeee  resessisrereeeens 13 41 25 21

6. Radio and television advertisements....... ... 18 41 27 13

7. Coverage in the newspaper. e 48 42 5 4 1
8. Public debates and forums ... 62 29 6 3 1
9. Friends, neighbors, and co-WOrkers ........c.ccecviniiins eevieninins 15 35 25 24

10. Radio and television news coverage .............. 38 50 8 4 0
11. Newspaper advertisements.......ccovvveevinices i 14 35 28 22 1
12. Think about NATIONAL elections for a minute, such as elections for Senate and Congress.

Overall, would you say that candidates who run for NATIONAL office in New Mexico spend TOO
MUCH money on their election campaigns, about the RIGHT AMOUNT of money, or NOT
ENOUGH?

IF NOT SURE: Well, what's your SENSE of how much money they spend -- is it too much, about
the right amount, or not enough?

1 (o o3 1210 Lo} s P OO OP O 74
about right amount........... e 18
NOt €NOUGN .ccvevviieceecceieenee e 1
(don’t know after prompt). . 7

Loke Spell Permy & Assoc.
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Still thinking about NATIONAL campaigns and elections for a minute, such as elections for Senate and
Congress. | am going to read a list of possible words or phrases used to describe NATIONAL campaigns
and elections. For each one, please tell me whether you think that word or phrase describes NATIONAL
campaigns and elections VERY well, PRETTY well, NOT VERY vyell, or NOT WELL at all.

First, [READ ITEM]. Does that word or phrase describes NATIONAL campaigns and elections VERY
well, PRETTY well, NOT VERY well, or NOT WELL at all?

ROTATE Q13 TO Q18 Very Pretty Nottoo Notwell Don't
well well well atall know
13. Basically fair.....ccccovvviiciinie i 4 32 39 22 3
14, DiShONESt.....cccc. reeciirrcererrr e e 24 43 22 6 5
_15. Too influenced by
special interest money.............. . 57 27 8 4 3
16. Too much negative campaigning.........c.ccoeeeeviueeninens 66 26 4 2 2

_17. Ordinary citizens are able to
run for office and Win ......cccovvvivcciciicniees 5 13 34 44 4

_18. Only candidates with access to a lot
of money are able to run for office and win ..... ... 49 35 8 6 3

Loke Spell Perry & Assoc.



Albuguerque / August 1998

page 4

SPLIT SAMPLE A

19.

Think about LOCAL elections in Albuquerque for a minute, such as elections for Mayor or City
Council. Overall, would you say that candidates who run for LOCAL office in Albuquerque spend
too much money on their election campaigns, about the right amount of money, or not enough?

IF NOT SURE: Well, what's your SENSE of how much money they spend -- is it too much, about
the right amount, or not enough?

00O MUCKH .t 44
about right amount..........cccccovvi 43
NOt ENOUQGN .....coi it 3
(don’t know after prompt).....cccccoeinnniiiiiniiiinnnns 10

END SPLIT SAMPLE A -- GO TO Q21

SPLIT SAMPLE B

20.

Think about LOCAL elections in Albuguerque for a minute, such as elections for Mayor or City
Council. As you may know, Albuquerque passed a law in 1974 which puts limits on the amount of
money candidates for LOCAL political office can spend on their election campaigns. Overall,
would you say that candidates who run for LOCAL office in Albuquerque spend too much money
on their election campaigns, about the right amount of money, or not enough?

IF NOT SURE: Well, what's your SENSE of how much money they spend -- is it too much, about
the right amount, or not enough?

1{0 03 1101+ 1 U AU 46
about right amount.........ccccociviinniiiiniiieninens 43
NOt ENOUGH.....iiiiiriirrreirii e 2
(don’t know after prompt)......c.ccoeiiieimiiinniinees 9

END SPLIT SAMPLE B -- GO TO Q21

Loke Spell Perry & Assoc.
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RESUME ASKING ALL

Still thinking about LOCAL campaigns and elections in Albuquerque for a minute, such as elections for
Mayor or City Council. | am going to read a list of possible words or phrases used to describe local
campaigns and elections. For each one, please tell me whether you think that word or phrase describes
LOCAL campaigns and elections in Albuquerque VERY well, PRETTY well, NOT VERY well, or NOT
WELL at all.

First, [READ ITEM]. Does that word or phrase describes LOCAL campaigns and elections in
Albuquerque VERY well, PRETTY well, NOT VERY well, or NOT WELL at all?

ROTATE Q21 TO Q26 Very Pretty Nottoo Notwell Don't
well well well atall know

21. Basically fair........c.ccovervreenerenenivneennerennenn, 11 61 19 7 2
22. Dishonest. Hbeerbes et err e tn e naesrerre e 10 24 47 13 5

_23. Too influenced by

special interest MoNey ..........ccccvvviiiiiiinincnicereceee 23 35 29 8 5
24. Too much negative campaigning.......c.c.e.  voveevruenens 41 35 16 7 1

_25. Ordinary citizens are able to

run for officeand win .....ccoccvceevivcnee. Ll 13 42 27 15 3

_26. Only candidates with access to a lot

of money are able to run for office and win ..... ... 22 37 29 9 2
ASK LAST:

27. Fairer than state and national elections..................... 23 47 18 6 7

28. Less influenced by special interests than
state and national elections ..........cccccoevviveiciininninnienen, 21 53 13 8 5

Loke Spell Perey & SAssoc.






